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Skinos New TVC 
Truly Mediterranean Spirit 

https://www.youtube.com/watch?v=bwEgZLC-WNI   
 
Unique contemporary creation, encapsulates the world of 
SKINOS in a series of sophisticated supernatural images 
and sounds that invite the consumer to "dive deeply" in the 
atmosphere and the spirit of the Mediterranean. 
It balances between paying respect to the classics and 
celebrating the summer mood of the islands, and does this 
in a cosmopolitan and sophisticated way.  
 
This is all about the brand values and qualities of SKINOS. 
 

https://www.youtube.com/watch?v=bwEgZLC-WNI
https://www.youtube.com/watch?v=bwEgZLC-WNI
https://www.youtube.com/watch?v=bwEgZLC-WNI
https://www.youtube.com/watch?v=bwEgZLC-WNI
https://www.youtube.com/watch?v=bwEgZLC-WNI
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Skinos positioning 
Truly Mediterranean Spirit  

VODKA is the Russian spirit 
TEQUILA is the Mexican spirit 
CACHACA is the Brazilian spirit 
GIN is the spirit of the British 
COGNAC the spirit of the French  
SKINOS is the spirit of the 
MEDITERRANEAN people 
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Skinos in a nutshell 
Skinos is a premium contemporary spirit with 
strong roots in Mediterranean tradition & history. 

Originated from a unique ingredient –
mastiha - that flourishes only in a small 
island in the Eastern Mediterranean sea. 
Based on an ancient distillation recipe  
High taste appeal 
Premium packaging 
Ideal after dinner drink –digestive effect- 
Highly Versatile –Mediterranean 
cocktailing- 
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Skinos facts 
#1 Greek liqueur in sales in Greece & 
International 
the only Greek liqueur, awarded Consumer 
Choice award 2014, SIP Gold Medal for package 
design 2014, SIP Gold Medal for taste 2013, 
Gold Medal and Silver Medal at San Francisco 
World Spirits Competition (2011 & 2013)  
named “the hottest spirit of Mediterranean” 
creator & supporter of the biggest International 
Mediterranean themed bartenders’ competition 
(Mediterranean Cocktails Challenge) 
already exported in 15 international markets 
considered one of the “most exciting spirits” in 
the US (saint germain, skinos, chamborg) 
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Skinos, an International brand 
Skinos builds successfully reputation & volumes across the 
world. 
Greece:  #1 Greek  liqueur in the DF and domestic market 
Europe: UK, Switzerland, Cyprus, Bulgaria, Germany, France, Italy, 
Netherlands.  
Eurasia: Turkey, Lebanon.   
Middle East: UAE 
Americas:  Canada, USA 
Asia / Pacific: Australia 
Duty Free Markets: Greece, Cyprus, Turkey 

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
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Skinos is a brand that attracts media 
attention 

International titles such as Boston Globe, 
Daily Telegraph, New York Times, Evening 
Standard, Esquire, Maxim, Marie Claire, Elle 
& Vogue discovered and wrote about 
SKINOS, driven by their own intuition, NOT 
as part of a “paid” media campaign.  
Opinion Leaders discover SKINOS and love it 
 
 

http://images.google.gr/imgres?imgurl=http://www.lazulijewelry.com/media/images/CoverVogue0307.jpg&imgrefurl=http://www.lazulijewelry.com/press/&h=2189&w=1549&sz=330&hl=el&start=9&usg=__JPp2cAWjCrKvIV9bCtZhUrNXojo=&tbnid=u8lWw12BeT3ItM:&tbnh=150&tbnw=106&prev=/images?q=vogue+magazine&gbv=2&hl=el
http://images.google.gr/imgres?imgurl=http://lh4.google.com/xoplayboy/R9Rt5EhfaxI/AAAAAAAAFIQ/6HwnnHu0x6c/s400/52401_NataliePortmanMarieClaireMagazineApr2008110_123_984lo.jpg&imgrefurl=http://xomaga.blogspot.com/2008_03_01_archive.html&h=400&w=315&sz=44&hl=el&start=3&usg=__CL9yT3QoO4TlmdVbaMq8R9YeU5Y=&tbnid=xTAyKFn5v94QPM:&tbnh=124&tbnw=98&prev=/images?q=marie+claire+magazine&gbv=2&hl=el
http://images.google.gr/imgres?imgurl=http://www.woodstockfilmfestival.com/images/newsletters/EsquireMay-2002_sm.gif&imgrefurl=http://www.woodstockfilmfestival.com/newsletters/newsletter_may2002.htm&h=549&w=403&sz=121&hl=el&start=3&usg=__LK2_zZCX00ET78k7sAP8_YMJHTQ=&tbnid=IxQa6zQO0QTd9M:&tbnh=133&tbnw=98&prev=/images?q=esquire+magazine&gbv=2&hl=el
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The Boston Globe 

http://www.bostonglobe.com/lifestyle/food-dining/2014/09/13/for-bartenders-herbaceous-greek-liqueur-gift/c2KDD05kjEb9lpCiaalJrJ/story.html


9 

The Boston Globe 

http://www.bostonglobe.com/lifestyle/food-dining/2014/09/13/recipe-for-freaks-greeks-cocktail/Yy3ONG8zaBHksgCKgSKmiP/story.html?p1=Article_Related_Box_Article


10 

The Telegraph 

http://www.telegraph.co.uk/men/the-filter/10878741/The-Thinking-Drinkers-World-Cup-of-drinks-part-3.html
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Daily Telegraph 

http://www.dailytelegraph.com.au/lifestyle/food/greece-is-the-word-as-david-tsirekas-makes-a-comeback-at-kefi-in-kingsgrove/story-fnov1g0j-1227042220909?nk=0dff42e384da76ee120c12e47ff490aa
http://www.dailytelegraph.com.au/lifestyle/food/greece-is-the-word-as-david-tsirekas-makes-a-comeback-at-kefi-in-kingsgrove/story-fnov1g0j-1227042220909?nk=0dff42e384da76ee120c12e47ff490aa
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Hotel Chatter 
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Evening Standard 

http://www.standard.co.uk/goingout/bars/barchicks-cocktail-of-the-week-mastiha-mojito-at-mazi-9588748.html
http://www.standard.co.uk/goingout/bars/barchicks-cocktail-of-the-week-mastiha-mojito-at-mazi-9588748.html
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PROVIDENCE Monthly 
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Athinorama - Travel 

http://www.athinorama.gr/travel/travelideas/articles.aspx?artid=2501491
http://www.athinorama.gr/travel/travelideas/articles.aspx?artid=2501491


16 

New York Times 

http://www.nytimes.com/interactive/2014/01/10/travel/2014-places-to-go.html?_r=0
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Ottawa Citizen 

http://ottawacitizen.com/life/food/our-picks-of-what-to-see-eat-and-drink-at-ottawas-wine-food-festival
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Southern Beverage Journal, US  
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Blogging, US 
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Elle, France 
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Wallpaper  
Magazine, Intl 
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Liquor Canada,  
Canada 
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Enohoos, Greece 
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Napitki magazine, Russia 
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Lifestyle magazine, Thailand 
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Skinos, Secret of Success 
 
Nowadays, consumers are seeking for 
contemporary products yet with strong 
roots in tradition. 
 

This is the essence of Skinos! 
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Skinos key ingredient 
Mastiha, the Mediterranean Mystery 

 
Mastiha is a natural product  

known for its healing properties  
since 600BC. 

It is mysteriously found only on an eastern 
Mediterranean volcanic island [Chios]  

Greeks, Romans, Byzantines, Genoese and 
Ottoman introduced it to the world  

& made it the true  
cosmopolitan Mediterranean product!!! 
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Skinos key ingredient 
Mastiha, the Mediterranean Mystery  

 
Mastiha is extracted from a tree that only 

flourishes in a few “pockets” of the Mediterranean 
island of Chios. 

Harvesting is a delicate procedure undertaken by 
experienced workers ,carriers of a long 

tradition 
The process consists of a number of “pricking” on the 

tree.  
A Mastiha tree can give a  

humble annual produce of 80 to 200gr. 
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Skinos Distillation process 
 

Mastiha crystals are macerated in  
high quality alcohol  

Mixture is allowed at least  
a period of three months to bond.  

Then mixture is delicately  
distilled in copper pot-stills. 

 
Each bottle of Skinos has 6 to 7 grams of 

Mastiha ! 
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Skinos Moments 
Skinos is versatile and it could be enjoyed 
chilled, on ice or in long & short drinks: 

An excellent finish of a dinner. 
Enjoyed with ice on an old fashioned 
glass as an aperitif. 
Mediterranean cocktailing 
A whole new concept in the world of 
cocktails!! 
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Skinos shot 
The Mediterranean shot 

Enjoy a really chilled shot of  
Skinos & feel the breeze of 
the Mediterranean!!  
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S&T (Skinos Tonic) 
Mediterranean Tonic 

The ideal refreshing long 
drink for spring summer 
time. 
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Skinos on the rocks 
Lay back & savor Skinos 

Skinos on the rocks, the 
perfect way to enjoy the 
fresh & fragrant aroma of 
mastiha. 
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Skinos sour 
The Skinos signature drink 

View more recipes in 
http://www.youtube.com/user/SkinosMastihaSpirit  

Skinos 50ml,Fresh 
lemon juice 20ml 
simple syrup 5ml 
egg white (optional) 15ml 
orange bitters 

Click on this link & enjoy a Skinos Sour  
by Spiros Antonopoulos / Skinos Intl Brand Ambassador 

http://www.youtube.com/user/SkinosMastihaSpirit
http://www.youtube.com/user/SkinosMastihaSpirit
http://www.youtube.com/user/SkinosMastihaSpirit
http://www.youtube.com/watch?v=WfnZ2ED_gOc
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Skinos Marketing Strategy 
Three pillars for Skinos successful marketing: 

Consumer tasting  
Skinos taste is winning 
PR & media activities  
(on line / off line) 
Skinos has a stimulating story to share 

https://www.facebook.com/SkinosMastihaSpirit  
Trade –barmen- education  
Skinos is innovative & versatile  

 

https://www.facebook.com/SkinosMastihaSpirit
https://www.facebook.com/SkinosMastihaSpirit
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Mediterranean Cocktails Challenge 
Largest Bartenders’ competition with a 
Mediterranean theme. 
2015 was the fifth year of competition 
Simone Caporale (Best International Bartender 
2014) was member of the judging committee in 
2014 and Steve Schneider, Principal Bartender at 
Employees Only NYC was one of the judges for 
2015  
240 Bartenders in total participated from Greece, 
Cyprus, Turkey, Lebanon, USA and UK. 
Final event held in Athens and winner’s first prize 
was the participation at the biggest cocktail 
event of the world, the Tales of the Cocktail in 
New Orleans. 

Click on this link & have a snapshot for the Mediterranean  
Cocktails Challenge final event 2015. 

https://www.youtube.com/watch?v=wuk0oeGsaOc
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Skinos Distribution 
High end gastronomy 
(emphasis on ethnic cuisines) 
5 star Hotels 
Cocktail bars & clubs 
Delicatessen & specialty stores 
Selective hard liquor stores 
Selective Super Markets 
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Bar restaurants 
Cocktail Bars 
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High End 
Gastronomy 
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Hard Liquor Stores 
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Asian Fusion  
Restaurants 
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Patios  
&  

Summer Terraces 



43 

 Mediterranean  
Restaurants 
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Skinos Brand Ambassador 
Skinos has appointed one of the top Greek mixologists as 
Brand Ambassador. 
 
The concept Brand Ambassadorship is an excellent tool 
for the brand to: 

Create a great “word of mouth” reputation 
Convey the Skinos message & story to media & 
trade 
Train the trade on Skinos mixing & serving 

 
Major activities: 

Trade & Media events 
Bar to bar trainings 
Special tasting events 
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Skinos Print Campaign 
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Skinos promotional material 
Skinos is supported with a range of unique promotional 
items designed especially for the brand. 
 
•shooters 
•bar cubes 
•Coasters 
•t-shirts 
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Skinos Gift Box 
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Skinos Value Added Packs 
 

Promotes Skinos versatility 
Capitalizes on festive sales 
Increases visibility 

Click on this link & enjoy Skinos at home 

http://www.youtube.com/watch?v=U1MRKkcXrHs
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Skinos Value Added Packs 
 

Promotes Skinos versatility 
Capitalizes on festive sales 
Increases visibility 

Click on this link & enjoy Skinos at home 

http://www.youtube.com/watch?v=U1MRKkcXrHs
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Skinos Range 
Skinos is currently available at the following 
sizes: 
 

50ml loose – 12packs (desktop stand) 
200ml loose -12 bottle case- 
350ml loose – 12 bottle case- 
700ml loose -6 bottle case-  
700ml gift box -3 loose + 3 gift box – 
750ml loose -6 bottle case- 
1000ml loose – 6 bottle case 
4500ml gift box – 1 bottle case 


